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Unlike many of our rivals, MRA Marketing doesn’t subcontract design work to other agencies.
We have our own specialist in-house design team. It means that we can combine creative
flair with industry expertise.

It means we can offer more.
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future?

Concept campaign developed for Spectus, 2007

It's your company’s future we're talking about

To find out more
Call on: 0845 330 1230
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Charter and Charter integr8 re-branding, 2009

CHARTER

INTEGF
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Charter Specialist Security, Innovation House, Arkwright Road, Reading RG2 OLU
Tel. 0845 050 8705 [1 Fax. 08450508707 [ Email. sales@charter-integr8.co.uk [1 www.chartergroupuk.com
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Charter Specialist Security, Innovation House, Arkwright Road, Reading RG2 0LU
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Extension of new logo into Charter’s new stationary, 2009










PVC-U: fighting back with facts
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Click to pledge
your support for the
campaign and get the
username and password
you need to make your
volce heard an our
online forums

| want to provide a platform that will bring
fabricators and installers together to promote
the benefits of PYC-U.

As an industry we need to start selling the significant
benefits of PYC-U as a building material. We also need
to challenge the inaccurate and misleading claims put
about by manufacturers of alternative materials who,
instead of improving thelr own products, would rather
spread scane stories and misinformation about ours,

My intention ks to start a constructive debate. And
I'm asking for your support,

HAVE YOUR SAY
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The question isn’t do we care. | know
we all care. The question is do we care
to actually do something?

Britain’s PVC-U industry has a lot to
be proud of. We make great products.
Our windows, doors and conservatories
not only look great, they are also
extremely durable. And they are 100%
recyclable. In fact, PVC-U out-performs
rival materials such as timber across
the board - particularly where it
really matters in areas such as energy
efficiency, durability, sustainability and
whole life costs.

Our products are fantastic. Our products aren’t the problem. The problem is we no
longer bother to tell anyone just how good they are. As an industry we’ve stopped
promoting the benefits of PVC-U. | believe that this represents the single biggest
threat to our future prosperity. I’ve been in the windows industry for 25 years.
| started out as an installer. | now run a successful fabricating business, Crystal
Direct. | care about the future of the industry. And I’m prepared to put my money
where my mouth is.

This isn’t about promoting my own business. | want to create a platform that will
bring fabricators and installers together to promote PVC-U. | don’t wish to exclude
systems companies or anyone else who wants to support the campaign. However,
we cannot rely on anyone else to do this for us. Installers and fabricators are
in the front line. When PVC-U takes a knock, it hits us first and hits us hardest.
Fabricators and installers have a vital role to play and a vital interest at stake - it’s
time we stepped up to the plate.

We need to start selling the real and compelling benefits of PVC-U as a building
material. We also need to challenge the inaccurate and misleading claims put
about by manufacturers of alternative materials who, instead of improving their
own products, would rather spread scare stories and misinformation about ours. My
intention is to start a constructive debate with specifiers and the public. And I’'m
asking for your support.

To find out more about what I’m proposing and how YOU can play an active part

in helping to promote PVC-U, please visit or email
me at

Mo~

Martin Randall, Chairman, Crystal Direct

PVC-U: fighting back with fac

Design and development of Pro PVC-U on-line campaign and advertising, 2008



Meet the core members of our team:

Mike Rigby:

Managing Director and founder of MRA, Mike has more than 20 years experience of

PR and marketing in the building materials, construction and home improvements

sector. His unrivalled expertise ensures our creative team remain on target as they set
out to identify and achieve campaign objectives.

Lucia Di Stazio:

Lucia joined MRA Marketing as Director and PR Manager in 2006 having spent almost

10 years working for our sister company, Rigby Research. Lucia’s considerable

experience in research and in-depth knowledge of the home improvement

markets helps to ensure our creative output always remains market focused and
results driven.

Julie Fussell:

Our Senior Designer has more than 15 years experience in the design industry working
within the full range of media formats including advertising and corporate branding.

Jason Page:

An award-winning journalist and writer, Jason has written extensively for both the Daily
Telegraph and Sunday Times. He was also Creative Director of Act-Two, a London-
based Creative and Publishing Company.

Jane Rigby:

A graduate of Fine Arts, Jane combines creativity with in-depth knowledge of the

building/home-improvement sectors. She has eight years hands-on experience of PR

and Marketing within the building trade and was recently invited to join MRA’s board
of Directors.

Abel Roche

As New Business Development Manager, Abel is responsible for introducing MRA

to prospective clients and explaining the full range of services, skills and experience

we offer. To find out how we can help your company grow, call Abel on 01453 521621
or 0781 331 9853, or email Sales@521621.com
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