
MRA Marketing:
design por tfolio

Unlike many of our rivals, MRA Marketing doesn’t subcontract design work to other agencies.
We have our own specialist in-house design team. It means that we can combine creative
fl air with industry expertise.

It means we can offer more.

Crystal Direct now offers customers a 
comprehensive, personalised price list 
combined with a fully integrated quote 
generator – all on an easy-to-use USB data 
stick! It means Crystal’s customers can find 
the information they need to accurately 
price a job at the touch of a button then 
print off a professional quote in an instant. It 
makes selling easier. That’s got to be good 
for business.

making life easier

Improve the 
performance of 
your sales team

Give them some 
stick*
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For more information on our Smart-Price-Stick and the choice 
of doors, conservatories and windows available from Crystal, 
call 01462 489900 or visit www.crystal-direct.co.uk

Make sure
your direct mail lands here

   …and
not here

–

Direct mail is among the most effective ways to win new 
customers. But a mailing campaign is only as good as the 
database behind it. Cut corners on your contacts and you also 
dramatically cut your chances of success.

Because we update our records daily, Windowbase delivers 
unrivalled, verified access to key decision-makers across the 
whole of the fenestration industry. Talk to the right people, talk 
to Windowbase: call 01453 845 717

Windowbase: the difference between 
direct mail and junk mail.

To find out more call us or visit our 
website at www.windowbase.info

At Crystal we do things differently. We believe in giving our customers choices. 
That’s why we offer a choice of profiles, of internal or external glazing, of welded or mechanically 
jointed frames, of glass or polycarbonate roofing plus a host of other options that aren’t available 
through other major manufacturers. Our goal is to supply the products installers tell us they want 
– not to tell installers what products they should be selling. We offer great choice at a great 
price. As a result our customers make more sales.

To find out more 
call Crystal on 01462 489900 
or visit www.crystal-direct.co.uk making life easier

If your supplier doesn’t offer great choice, give 
them the turkey treatment this Christmas.

Stuff ’em!

Looking for a bit more choice?

At Crystal we do things differently. 
We believe in giving our customers choices. 
That’s why we offer a choice of profiles, 
of internal or external glazing, of welded or 
mechanically jointed frames, of glass or polycarbonate 
roofing plus a host of other options that aren’t available 
through other major manufacturers. Our goal is to supply the products  
installers tell us they want – not to tell installers what products they should be selling.  
We offer great choice at a great price. As a result our customers make more sales.

To find out more 
call Crystal on 01462 489900 making life easier

You wouldn’t let 
your supplier 
tell you what 
to wear.

So why let them 
dictate what 
products you 
can sell?
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Crystal
Delivering
real support

making life easier

We deliver great products at great prices. 
But that’s not all… 

In addition to our superb range of windows, doors and conservatories, Crystal Direct 
offers customers a comprehensive package of real marketing support.
 
Our package includes personalised retail brochures, personalised showroom posters 
and quotation wallets along with a full range of showroom display goods. It also includes 
exciting innovations such as our Conservatory Trade Price Matrix on micro CD-rom and 
our new ‘Smart-Price-Stick’ - a personalised trade price list for windows and doors on 
an easy-to-use USB data stick.
 
And how much does all this support cost our customers? Nothing. It wouldn’t be real 
support if we charged for it. 

Want to find out more?
Call Crystal on 01462 489 900
www.crystal-direct.co.uk

Crystal has a new price list.

Guess where you can stick it...

...in your wallet!

Crystal’s 2007 Conservatory Trade Price Matrix is now available on micro CD. 
The same size and shape as a credit card, it is small enough to fit in your wallet 
yet contains comprehensive information (including price and dimensions) on all the 
products in Crystal’s conservatory range.It’s just one of the ways Crystal is making 
life easier for installers.

To order your FREE disk
call Crystal on 01462 489900 making life easier









Concept campaign developed for Spectus, 2007



Development of new logo for Team Crystal, 2008



Charter Specialist Security, Innovation House, Arkwright Road, Reading RG2 0LU

Tel. 0845 050 8705 Fax. 0845 050 8707 Email. sales@charter-integr8.co.uk www.chartergroupuk.com

Charter and Charter integr8 re-branding, 2009

Extension of new logo into Charter’s new stationary, 2009

WITH COMPLIMENTS

Charter Specialist Security, Innovation House, Arkwright Road, Reading RG2 0LU

Tel. 0845 050 8705 Fax. 0845 050 8707 Email. sales@charter-integr8.co.uk www.chartergroupuk.com

Charter Specialist Security

Innovation House

Arkwright Road

Reading RG2 0LU

Tel. 0845 050 8705

Fax. 0845 050 8707

Email. sales@charter-integr8.co.uk

www.chartergroupuk.com

David Ham
sales manager

0845 050 8730

David Ham
sales manager

0845 050 8730

Original Logo







Design and development of Pro PVC-U on-line campaign and advertising, 2008

“
”

     The question isn’t do we care. I know 
we all care. The question is do we care 
enough to actually do something?
 

Britain’s PVC-U industry has a lot to 
be proud of. We make great products. 
Our windows, doors and conservatories 
not only look great, they are also 
extremely durable. And they are 100% 
recyclable. In fact, PVC-U out-performs 
rival materials such as timber across 
the board - particularly where it 
really matters in areas such as energy 
efficiency, durability, sustainability and 
whole life costs.

 
Our products are fantastic. Our products aren’t the problem. The problem is we no 
longer bother to tell anyone just how good they are. As an industry we’ve stopped 
promoting the benefits of PVC-U. I believe that this represents the single biggest 
threat to our future prosperity.  I’ve been in the windows industry for 25 years. 
I started out as an installer. I now run a successful fabricating business, Crystal 
Direct. I care about the future of the industry. And I’m prepared to put my money 
where my mouth is.
 
This isn’t about promoting my own business. I want to create a platform that will 
bring fabricators and installers together to promote PVC-U. I don’t wish to exclude 
systems companies or anyone else who wants to support the campaign. However, 
we cannot rely on anyone else to do this for us. Installers and fabricators are 
in the front line. When PVC-U takes a knock, it hits us first and hits us hardest.  
Fabricators and installers have a vital role to play and a vital interest at stake - it’s 
time we stepped up to the plate.

We need to start selling the real and compelling benefits of PVC-U as a building 
material. We also need to challenge the inaccurate and misleading claims put 
about by manufacturers of alternative materials who, instead of improving their 
own products, would rather spread scare stories and misinformation about ours. My 
intention is to start a constructive debate with specifiers and the public. And I’m 
asking for your support.
 
To find out more about what I’m proposing and how YOU can play an active part 
in helping to promote PVC-U, please visit www.fightingbackwithfacts.com or email 
me at Martin@pro-PVC.com

Martin Randall, Chairman, Crystal Direct

PVC-U: fighting back with facts



Meet the core members of our team:
 

Mike Rigby:
Managing Director and founder of MRA, Mike has more than 20 years experience of 
PR and marketing in the building materials, construction and home improvements 
sector. His unrivalled expertise ensures our creative team remain on target as they set 

out to identify and achieve campaign objectives.

Lucia Di Stazio:
Lucia joined MRA Marketing as Director and PR Manager in 2006 having spent almost 
10 years working for our sister company, Rigby Research. Lucia’s considerable 
experience in research and in-depth knowledge of the home improvement 
markets helps to ensure our creative output always remains market focused and

results driven.

Julie Fussell:
Our Senior Designer has more than 15 years experience in the design industry working 
within the full range of media formats including advertising and corporate branding.

Jason Page:
An award-winning journalist and writer, Jason has written extensively for both the Daily 
Telegraph and Sunday Times. He was also Creative Director of Act-Two, a London-

based Creative and Publishing Company.

 Jane Rigby:
A graduate of Fine Arts, Jane combines creativity with in-depth knowledge of the 
building/home-improvement sectors. She has eight years hands-on experience of PR 
and Marketing within the building trade and was recently invited to join MRA’s board 

of Directors. 

Abel Roche
As New Business Development Manager, Abel is responsible for introducing MRA 
to prospective clients and explaining the full range of services, skills and experience
we offer. To fi nd out how we can help your company grow, call Abel on 01453 521621 

or 0781 331 9853, or email Sales@521621.com
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